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Undergraduate Programme (B.com) Syllabus, Semester-I

Session 2026-2027

Part-A Introduction

Subject B.Com (Business Administration)
Semester l

Name of the Course Principles of Business Management
Course Code 02/ BAD/ MJR /101T

Course Type: MJR (Major)

Level of the course (As  [100-199
per Annexure-1)

Pre-requisite for NA

the course (if any)

COUI’S? After completing the course:

Learning CLO:1 Understand the concept and significance of management

Outcomes - . . .

(CLO) CLO:2 Develop skills in planning and decision-making
CLO:3 Comprehend the principles and techniques of organization and
coordination
CLO:4 Gain insights into motivation, leadership, and direction
CLO:5 Understanding the concepts of managerial control and management
of change.

Credits 6

Total Marks 30+120 =150

Part-B Contents of the Course

Total lecture per week [ 6

Units Topics No. of
Lecture/Contact
Hours

I Introduction: Concept, Nature, Process and Significance of 18

Management; Managerial Roles (Mintzberg); An Overview
of Functional Areas of Management, Development of
Management Thoughts - Classical, Neo-Classical and
Contingency Approaches.

Il Planning: Concept, Process, Types, Levels, Advantages, 18
Disadvantages and Principles of Planning. Decision-
Making: Concept and Process; Management by Objective
(MBO).

" Organization: Concept, Nature, Process and 18
Significance, Authority and Responsibility Relationships.
Centralization and Decentralization; Span of Management.

Coordination:  Meaning, Importance, Principles and
Techniques.

v Direction: Meaning & Principles. Motivation and 18
Leading People at Work: Motivation- Concept,
Importance, Theories of - Maslow, Herzberg, McGregor
and Ouchi. Leadership- Concept and Leadership Styles;
Likert's System of Management.

\ Managerial Control: Concept and Process; Effective 18
Control System; Techniques of Control. Management of
Change: Concept, Nature, Types of Changes and Process
of Planned Change, Resistance to Change and Methods of
Reducing Resistance to Change.
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Activities

apLDOE

Classroom Discussions and Concept Clarification
Short Written Assignments / Concept Notes
Group Discussions and Presentations

Case Study / Contemporary Issue Analysis
Debates and Interactive Sessions

Part-C Learning Resources

Recommended Books:

Harold Knootz & Heinz Weihrich: Essentials of Management, Tata McGraw Hill, New
Delhi.
Vijay Kumar Kaul: Business Management, Vikas Publishing House.

o R.D. Agarwal: Organization and Management, Tata McGraw Hill, New Delhi.
e Louis A. Allen : Management and Organisation, McGraw Hill, Tokyo
e Ansoff, H.1. : Corporate Strategy, McGraw Hill, New York
e Hampton David R. : Modern Management, McGraw Hill, New York
o James A.F. Stoner, R. Edward Freeman, Daniel R. Gilbert, Jr.. Management,
Prentice Hall,New Delhi.
e Harsey, Paul and Blanchard Kenneth H: Management of Organizational Behaviour-
Utilizingthe Human Resources, Prentice Hall of India, New Delhi
e John M. Ivancevich, James H. Donnelly, Jr. James L. Gibson: Management
Principles andFunctions. AITBS Publishers and Distributors, New Delhi.
e George R. Terry, Stephgen G. Franklin: Principles of Management, AITBS
Publishers andDistributors, New Delhi.
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Undergraduate Programme (B.com) Syllabus, Semester-I

Session 2026-2027

Part-A Introduction

Subject

B.Com (Business Administration)

Semester

Name of the Course

Business Organization

Course Code 02/ BAD/ MJR /102T
Course Type: MJR (Major)

Level of the course (As  {100-199

per Annexure-1)

Pre-requisite for NA

the course (if any)

Course

After completing the course:

Learning CLO:1 Get acquainted with and gain knowledge of Indian Business
E)Culfg))mes Organization structure. _
CLO:2 Enhance the basic legal knowledge to business
transactions and its enforceability in the business environment.
CLO:3 Develop an understanding of various forms of business
organizations.
CLO:4 comprehend and apply financial models of business
CLO:5 understanding the core concepts of industry and commerce and their
interrelationship
Credits 6
Total Marks 30+120 =150
Part-B Contents of the Course
Total lecture per week [ 6
Units Topics No. of
Lecture/Contact
Hours
I Introduction: Definition of business, industry & commerce 18
and their interrelationship in today’s environment. MSME-
definitions. Profile of activities. Role of MSMEs in Indian
economy (national and state-level).
I The Environment of Business: The elements of the 18
environment: natural, legal & political, technological,
economic, socio-cultural and international; Business-
environment interface; SWOT analysis, strategy formulation
1l Forms of Business Organization: Sole proprietorship, 18
partnership, limited liability partnership, private limited
company, public limited company, cooperatives & self-help
groups, HUF and family business; Criteria for the choice
of a suitable form of business organization. Relative
suitability of the various forms for MSMEs.
v Models for Managing the human resources in the 18
business- recruitment, training, employee productivity and
compensation; Building up organizational procedures
and commitment, loyalty.
-
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\ Financing model for a business: Sources for a small 18

business- owned capital, friends and relatives; banks;
government sources; suppliers and customers; interest
and other costs and the terms and conditions attached to
such sources and investing the finance in assets-The
working capital cycle.

Activities

agrwbdE

Classroom Discussions and Concept Clarification:
Short Written Assignments / Concept Notes:.
Group Discussions and Presentations

Case Study / Contemporary Issue Analysis:
Debates and Interactive Sessions:

Part-C Learning Resources

Recommended Books:

e Chhabra, T.N., Modern Business Organization, New Delhi, DhanpatRai& Sons, Latest

Edition.

e Chhabra T.N., Business Organisation & Management, Sun India Publications, New

Delhi.

e Shankar, Gauri, Modern Business Organisation, Mahavir Book Depot, New Delhi.
e Tulsian, P.C., Business Organisation & Management, Pearson Education, New Delhi.
e Tripathi, P.C., Principles of Management, Tata McGraw Hill, Publishing Co., New

Delhi.
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Undergraduate Programme (B.com) Syllabus, Semester-11

Session 2026-2027

Part-A Introduction

Subject B.Com (Business Administration)
Semester T
Name of the Course Business Regulatory Framework
Course Code 02/ BAD/ MJR /151T
Course Type: MJR (Major)
Level of the course (As  [100-199
per Annexure-1)
Pre-requisite for NA
the course (if any)
Course After completing the course:
Learning CLO:1 Get acquainted with and gain knowledge of Indian
Outcomes Legislation and demonstrate an understanding of the legal
(CLO) environment of business in India.
CLO:2 Enhance the basic legal knowledge to business transactions and
its enforceability in the court of law.
CLO:3 Develop an understanding of various provisions of Indian
Contract Act, 1872 and special contracts.
CLO:4 Learn various provisions of Indian Sale of Goods Act 1930 and The
Limited Liability Partnership Act, 2008
CLO:5 Understanding the core concepts of business regulations
Credits 6
Total Marks 30+120 =150

Part-B Contents of the Course

Total lecture per week [ 6

Units Topics No. of
Lecture/Contact
Hours
| The Indian Contract Act, 1872, Section 1 to 36 18
Il The Indian Contract Act, 1872, Section 37 to 75 18
1l Special Contracts; Indemnity; Guarantee; Bailment and 18
pledge, Agency
Y Indian Sale of Goods Act, 1930 18
\ The Limited Liability Partnership Act, 2008 18
K~
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Activities

Classroom Discussions and Concept Clarification:
Short Written Assignments / Concept Notes:.
Group Discussions and Presentations

Case Study / Contemporary Issue Analysis:
Debates and Interactive Sessions:

agrwbdE

Part-C Learning Resources

Recommended Books:
e Kuchal, M.C. and Kuchhal Vivek : Business Law, Vikas Publishing House, New Delhi
o Desai, T.R. : Contract Act, Sale of Goods Act and Partnership Accounts, S.C.
Sarkar & Sons Pvt. Ltd., Kolkata
Singh, Avtar : The Principles of Mercantile Law, Eastern Book Company, Lucknow

e Kapoor, N.D. : Business Law , Sultan Chand & Sons, New Delhi

e Tulsian P.C., Tulsian Bharat, Tulsian Tushar: Business Laws, S.Chand Publishing.
e Chandra, P.R. : Business Law, Galgotia, New Delhi

e The Indian Contract Act, 1872- Bare Act.

e The Sale of Goods Act, 1930- Bare Act.

e The Arbitration and Conciliation Act, 1996- Bare Act.

o Vanijyik Vidhi Ke Sidhant- Avtar Singh.
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Undergraduate Programme (B.com) Syllabus, Semester-11

Session 2026-2027

Part-A Introduction

Subject B.Com (Business Administration)
Semester 1

Name of the Course Industrial Regulations

Course Code 02/ BAD/ MJR /152T

Course Type: MJR (Major)

Level of the course (As  [100-199
per Annexure-1)

Pre-requisite for NA

the course (if any)

Course After completing the course:

Learning CLO:1 Understand the concept and significance of the Industrial
Outcomes Disputes Act, 1947, and its various provisions.

(CLO) CLO:2 Identify and analyze unfair labor practices and penalties

under the Industrial Disputes Act, 1947.

CLO:3 Comprehend the objective, applicability, interpretation, and
appeal process of the Industrial Employment (Standing Orders) Act,
1946.
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on trade unions.

1948 and Payment of Bonus Act, 1965.

CLO:4 Gain knowledge of the Indian Trade Union Act and its impact

CLO:5 Understand the major provisions of Minimum Wages Act,

Credits

6

Total Marks

30+120 =150

Part-B Contents of the Course

Total lecture per week [ 6

Units Topics No. of
Lecture/Contact
Hours

I Industrial Disputes Act, 1947: Concept, objective, and 18
significance, Authorities; procedure and powers; unfair
labour practices, penalties, Authorities for the settlement of
disputes, methods of settlement, collective bargaining,
conciliation, arbitration and adjudication, strikes and
lockouts, lay off and retrenchment, change of service
conditions.

I Industrial Employment (Standing Orders) Act, 1946: 18
Object, applicability, interpretation, appeal.

I The Indian Trade Union Act 1926: Object, scope and major, 18
provisions, Factories Act, 1948: Object, scope and major
provisions; Authorities, compliances and penalties.

v Minimum Wages Act, 1948: Object and scope; Minimum 18
Wages Act, Advisory Board, Central Advisory Board,;
Authority and claims, compliances, offences and penalties.

\4 Payment of Bonus Act, 1965: Object, application and major 18
provisions.

Activities

1. Classroom Discussions and Concept Clarification:
2. Short Written Assignments / Concept Notes:.

3. Group Discussions and Presentations

4. Case Study / Contemporary Issue Analysis:

5. Debates and Interactive Sessions:

Part-C Learning Resources

Recommended Books:

e Srivastava, S. C., Industrial Relations and Labour Laws, Vikas Publishing House, New

Delhi

e Sinha, Sinha, Priyadarshini Seema Shekhar, Industial Relations Trade Unions

and

e Puri, Dr. S.K,, Labour and Industrial Laws, Allahabad New Agency

Labour Legislation. Pearson Education.

e Malik, P.L.: Industrial Law, Eastern Book Company

e Seth, D.D.: Commentaries on Industrial Disputes Act, New York Library
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Undergraduate Programme (B.COM) Syllabus, Semester-I11

Session 2027-2028

Part-A Introduction

Subject B.Com (Business Administration)
Semester 11

Name of the Course Company Law

Course Code 02/ BAD/ MJR /201T

Course Type: MJR (Major)

Level of the course (As  [200-299

per Annexure-1)

Pre-requisite for NA

the course (if any)

Course
Learning
Outcomes
(CLO)

After completing the course:

CLO:1 Understand the background, regulatory aspects and the
broader procedural aspects involved in different types of
companies covered in Companies Act, 2013.

CLO:2 Comprehend the process and legal documents of formation and
incorporation of a company.

CLO:3 Acquire an understanding of the process and documents
required for raising capital for the company.

CLO:4 Understand the process of company meetings and corporate
decision making.

CLO:5 Develop an understanding of the winding up process.

Credits

6

Total Marks

30+120 =150

Part-B Contents of the Course

Total lecture per week [ 6
Units Topics No. of

Lecture/Contact

Hours
I Background and Salient Features of the Companies Act, 18

2013. Company and its Characteristics. Types of Companies.
K-
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Distinction between a company and a partnership. Lifting of
Corporate Veil. Formation and Incorporation of company-
Promoters and their legal position, pre- incorporation contract
and provisional contract, Online registration of a company,
Certificate of Incorporation.

I Memorandum of Association, Articles of Association - 18
Doctrine of Constructive Notice and Indoor Management.
Prospectus: Meaning and Definition — Contents, Statutory
requirements in relation to prospectus. Deemed prospectus,
Shelf and Red herring prospectus, Statement in lieu of
prospectus, Mis-statement in Prospectus: Civil and Criminal
Liability.

1l Various Modes for Raising of Capital. Global Depository 18
Receipts (GDR), Book Building, Issue of Securities - Private
Placement, Public Issue, Rights Issue, Bonus Shares;
Employee Stock Option Scheme (ESOS), Sweat Equity|
Shares. Buy-back of shares, Allotment of Shares, Forfeiture of
shares, and Transfer and Transmission of Securities.

v Directors: Classification of Director- Women Director, 18
Independent  Director, Shareholder Director, Director
Identification Number (DIN), Appointment of Director,
Qualification and Dis-Qualifications. Legal Position, Powers
and Duties, Removal of Director, Remedies for breach of
duties, Loans to Director and Remuneration to Director.
Various Committee of the Board of Directors. Key
Managerial Personnel — Managing Director, Whole time
Directors, Manager, the Company Secretary, Chief Executive
Officer, Resident Director. Prevention and Oppression of
Mis-Management.

\Y Meetings: Statutory Meeting, Annual General Meeting 18
(AGM), Extra- Ordinary Meeting, Class Meeting, Virtual
Meeting, Meeting of Stakeholders. Requisite of a Valid
Meeting. Winding—up: Meaning of winding-up, Dissolution
of company, Conceptual understanding of winding-up by
the  Tribunal, Compulsory  winding-up, Members’
voluntary winding-up, Creditors’ voluntary winding-up.

Activities

Classroom Discussions and Concept Clarification:
Short Written Assignments / Concept Notes:.
Group Discussions and Presentations

Case Study / Contemporary Issue Analysis:
Debates and Interactive Sessions

agrwbdE

Part-C Learning Resources

Recommended Books:
e Auvtar Singh : Indian Company Law
Shukla S.M. : Company Adhiniyam evam Sachiviya padhati
Shukla M.C. : Company Law
Kuchhal M.C. : Modern Indian Company Law
Agnihotri Anurag & Inderjeet: Company Law
Taxman : Companies Act, Special Student Edition
Mittal and Agarwal : Company Adhiniyam Evam Sachiviya Vidhi
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Avtar Singh : Company Adhiniyam
Mathur and Sahal : Mercantile Law Relevant Bare Acts
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Undergraduate Programme (B.COM) Syllabus, Semester-I11
Session 2027-2028
Part-A Introduction
Subject B.Com (Business Administration)
Semester T
Name of the Course Secretarial Practice
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Course Code 02/ BAD/ MJR /202T
Course Type: MJR (Major)
Level of the course (As  [200-299
per Annexure-1)
Pre-requisite for NA
the course (if any)
Course After completing the course:
Learning CLO:1 Get familiar with Office Assistant skills for complete office
Outcomes
(CLO) related tasks.' . o
CLO:2 To gain knowledge about the behavior of organization and
people.
CLO:3 Capability of the students to make decisions at personal &
professional level will increase after completion of this course.
CLO:4 Develop an understanding of secretarial duties and secretarial
role
CLO:5 Applying the concepts of managerial skills in practical
situations
Credits 6
Total Marks 30+120 =150
Part-B Contents of the Course
Total lecture per week [ 6
Units Topics No. of
Lecture/Contact
Hours
I Secretary: Meaning of Secretary, Types/Kinds of Secretaries, 18
Importance of Secretary, Qualifications and qualities of
Secretary, Duties of Secretary, and Changing profile of the
Secretary.
I Meetings: Meaning and purpose of meetings, Types of 18
meetings, Preparation for meetings: Notice, Agenda, Quorum,
Role of Chairman, Minutes of meetings, Duties of Secretary
before, during and after a meeting, Additional terms used in
meetings.
i Company Secretarial and Managerial Skills: Drafting the 18
Specimen of Letter of Allotment, Letter of Regret & Letter of
Renunciation, Drafting of Warning Notices before Forfeiture
of Shares and Final Notice for Forfeiture of Shares. Drafting
the Specimen of Ordinary Resolution and Special Resolution.
Memorandum of Understanding-Employment agreement.
Drafting types of Organizational chart- Levels of
Management & skill Communication flow chart-
Horizontal-vertical-upward-downward-diagonal-, Drafting of
channels of distribution charts, Drafting of a Model Office
layout
v Secretarial Correspondence, Correspondence— Shareholders, 18
Debenture Holders, Registrar of Companies, Stock Exchange
& penalties thereon , Correspondence with SEBI, Company
Law Board and penalties thereon, Role of technology in
Secretarial Correspondence.
\ Secretarial duties, with regards to payment of dividends, 18
interests, charges and penalties. Secretarial role in winding up
-
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of company.

Activities

Classroom Discussions and Concept Clarification:
Short Written Assignments / Concept Notes:.
Group Discussions and Presentations

Case Study / Contemporary Issue Analysis:
Debates and Interactive Sessions:

apwdE

Part-C Learning Resources

Recommended Books:
e Company Secretarial Practice and Procedure by Pearson
Secretarial Practice and Company law by Arun Sharma and Rachana Sharma
Company Law and Secretarial Practice by J. Santhi, Murgam Publication
Secretarial Practice by Kuchhal 1 6
Roman,S. 2002 writing Excel Macros withVBA 2nd Edition, Sebastpol CA:O
Reilly.
e Sengupta.C 2004, Financial Modelling using Excel and VBA Hoboken NJ,
JohnWilley and Sons.

e Winston 2004, Microsoft Data Analysis and Business Modelling. 2nd Edition
Redmond, WA: Microsoft Press
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Undergraduate Programme (B.COM) Syllabus, Semester-1V
Session 2027-2028
Part-A Introduction

Subject B.Com (Business Administration)
Semester \V]

Name of the Course Entrepreneurial Development
Course Code 02/ BAD/ MJR /251T

Course Type: MJR (Major)

Level of the course (As  [200-299
per Annexure-1)

Pre-requisite for NA

the course (if any)

Coursg After completing the course

Learning CLO:1 Understand the concept of entrepreneurship.

(Oculfcg)mes CLO:2 Analyze the role and impact of entrepreneurs in economic
growth.

CLO:3 Comprehend the significance of Entrepreneurial
Development Programs (EDPs) in fostering entrepreneurship.
CLO:4 Assess opportunities and requirements for starting a venture.

CLO:5 Understand the startup ecosystem and government initiatives
Credits 6

Total Marks 30+120 =150

Part-B Contents of the Course

Total lecture per week [ 6
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Units

Topics

No. of
Lecture/Contact
Hours

Concept of Entrepreneurship - Meaning - Types A
Qualities of an Entrepreneur - Classification off
Entrepreneurs - Factors influencing Entrepreneurship -
Functions of Entrepreneurs. Theories of entrepreneurship.

18

The  Entrepreneur:  definition,  characteristics  of
entrepreneur. Role of Entrepreneur: Role of an entrepreneur
in economic growth as an innovator, generation of
employment opportunities, complementing and
supplementing economic growth, bringing about social
stability and balanced regional development of industries:
role in export promotion and import substitution.

18

Entrepreneurial Development Programme (EDP) -

Role, relevance, and achievements - Role of Government
in organizing EDPs - Critical evaluation. Promotion of a
Venture: Opportunities analysis; external environmental
analysis economic, social and technological; competitive
factors; legal requirements of establishment of a new unit
and raising of funds; Venture capital sources and
documentation required.

18

Startup: Meaning, Features, Types of Startups — Ideation —
Design Thinking, Entrepreneurship Lessons for Startups, 3
Pillars to |Initiate startup (Handholding, Funding &
Incubations) Incubation — Meaning & definition -
Objectives & Functions of Incubation Centers — Services
Types — Incentives for Incubators — Role of Incubators in
startup policy.

18

Government Initiatives — Startup India Initiative, Seed Fund
— ASPIRE — SAMRIDDHI Scheme — Mudra Scheme
(Sishu, Kishore & Tarun) — ATA Innovation Mission —
MSME Multiplier Grants Scheme - Credit Guarantee
fund trust for micro & small business- Software
Technology Park — Venture Capital Assistance Scheme —
Single Point Registration Scheme — M-SIPS — Self

Employment & Talent Utilization (SETU)

18

Activities

agrwnE

Classroom Discussions and Concept Clarification:
Short Written Assignments / Concept Notes:.
Group Discussions and Presentations

Case Study / Contemporary Issue Analysis:
Debates and Interactive Sessions:

Part-C Learning Resources

Recommended Books:
e Vasant, DCSAI; Entrepreneurship, Himalaya Publishing House.

Taneja & S.L. Gupta.; Entrepreneurship Development.
Pandey, I.M.; Venture Capital —The Indian Experience, Prentice Hall of India.
Tandon B.C, Environment and Entrepreneur, Chug Publications, Allahabad
Peter F Drucker: Innovation and Entrepreneurship Heinemann London

Departmen’
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o Rajpurohit, Vyas, Ramchandani, Sharma; Fundamentals of Entrepreneurship,
Ajmera Book Company, Jaipur

o Kathleen R Allen, Launching New Ventures, An Entrepreneurial Approach, Cengage

Learning.

e S.R. Bhowmik an M. Bhowmi, Entrepreneurship, New Age International.
Stevan Fisher, Ja-nae Duane, The Startup Equation — A Visual Guidebook for
Building your Startup, Indian Edition, McGraw Hill Education India Pvt. Ltd.

e S.S. Khanka, Entrepreneurial Development, S. Chand Publishing
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Undergraduate Programme (B.COM) Syllabus, Semester-1V

Session 2027-2028

Part-A Introduction

Subject B.Com (Business Administration)
Semester v

Name of the Course Rural Entrepreneurship & Management
Course Code 02/ BAD/ MJR /252T

Course Type: MJR (Major)

Level of the course (As  [200-299

per Annexure-1)

Pre-requisite for NA

the course (if any)

Course
Learning
Outcomes
(CLO)

IAfter completing the course:

CLO:1 Learn the Basic Concept and Significance of
Entrepreneurship in India.

CLO:2 Advanced Understanding on Government Po
promoting Rural Entrepreneurs.

CLO:3 Learn about the importance of Agro-Based |
India

india

CLO:4 It will foster an entrepreneurial spirit amongst rural youth of

CLO:5 Develop self-confidence and awareness about rural

Rural

licies for

ndustries in Rural

Credits

entrepreneurship
6

Total Marks

30+120 =150

Part-B Contents of the Course

Total lecture per week

[ 6

Units

Topics

No. of
Lecture/Contact
Hours

Entrepreneurship in Rural India-An Introduction Rural
Entrepreneurship-A Unique Emerging Concept Skills for
Making Rural Entrepreneurship a Success Significance off
entrepreneurship in Economic development & Barriers to
entrepreneurship.

18

Government policies and institutional framework for
promoting Rural Entrepreneur Government agencies &
institution supporting small & medium enterprises. Rural
industrialization — Village & SSI - Handicrafts and
handloom industries - Problems of artisans — Institutional
support for development of rural industries Industrial
cooperative societies — Government policies for the
development of village industries

18

Financial institutions supporting entrepreneur activities
INABARD’s innovations in  development Rural
entrepreneurship - Export promotion policies. Marketing
of agricultural produce: regulated markets, Government
steps to improve Agriculture Marketing, Cooperative
marketing.

18

Financial issues in managing the enterprise, Sources of
financing Preparing projected financial statement, preparing
business plan statement Managing Human Resource. Agro
processing industries in India Agro processing industries in
cooperative sector, sugar cooperatives — textile &

18
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power loom Cooperatives, other processing units — Defects
and difficulties of cooperative processing societies.

\ Dairy Cooperatives and Rural Development, Khadi and 18
Village Industries and various case studies with respect to
rural entrepreneurship. Rural marketing — Definition Features,
Significance, Scope and Limitations, Classification of rural
markets, rural vs. urban markets, profile of rural marketing.

Activities

Classroom Discussions and Concept Clarification:
Short Written Assignments / Concept Notes:.
Group Discussions and Presentations

Case Study / Contemporary Issue Analysis:
Debates and Interactive Sessions:

agrwbdE

Part-C Learning Resources

Recommended Books:
o G Jegadeesan: Entrepreneurship and Rural Development in India
e (G.S.Batra: Development of Entrepreneurship

e Rural Marketing — C G Krishnamacharyulu, Lalitha Ramakrishnan — Pearson
Education

e Agricultural Marketing in India—S. S Acharya and N L Agarwal
Marketing, Pradeep Kashyap & Siddhartha Raut, Biztantra
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Undergraduate Programme (B.com) Syllabus, Semester-V

Session 2028-2029

Part-A Introduction

Subject B.Com (Business Administration)
Semester \/

Name of the Course Principles of Marketing

Course Code 02/ BAD/ MJR /301T

Course Type: MJR (Major)

Level of the course (As  [300-399

per Annexure-1)

Pre-requisite for NA

the course (if any)

COUI’S? After completing the course:

Learning CLO:1 Understand the fundamental concepts of marketing.

%E(g)mes CLO:2 Analyze consumer behavior and conduct marketing research.
CLO:3 Comprehend product planning, development, and life cycle.
CLO:4 Understand various pricing strategies and promotion methods.
CLO:5 Gain insights into distribution channels and their role in
delivering products to consumers

Credits 6

Total Marks 30+120 =150

Part-B Contents of the Course

Total lecture per week [ 6

Units

Topics

No. of
Lecture/Contact
Hours

Introduction: Nature and scope of marketing; Importance of
marketing as a business function, and in the economy,
marketing concept - traditional and modern, Selling vs.
Marketing, marketing mix; Marketing environment.

18

Consumer Behavior: Nature, Scope and Significance of
consumer behavior. Marketing Research: Meaning, Nature,
Scope, Types.

18

Product: Concept of product, consumer and industrial goods;
Product planning and development, Packing-role and
functions; Brand name and trade mark; aften
sales service; Product life cycle concept.

18

Price: Importance of price in the marketing Mix;
Factors affecting price of a product/service; Discounts
and rebates Promotion: Methods of promotion; Optimum
promotion mix; Advertising media and their relative
merits and limitations; Characteristics of an effective
advertising-media, Personal selling; Selling as a career;
Functions of Salesman.

18

Distribution channels and physical Distribution
Distribution channels concept and role; Types of
distribution channel; Retailer and wholesaler, Physical

distribution of goods; Transportation; Warehousing

18

Deparimen’
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Activities

Classroom Discussions and Concept Clarification:
Short Written Assignments / Concept Notes:.
Group Discussions and Presentations

Case Study / Contemporary Issue Analysis:
Debates and Interactive Sessions:

apLdOE

Part-C Learning Resources

Recommended Books:

o Agarwal, P.K.: Marketing Management: An Indian Perspective, Pragati Prakashan,
Meerut.

e RSN Pillai & Bagavathi: Marketing Management, S. Chand Publishers

e Arun Kumar & N Meenakshi: Marketing Management, Vikas Publishing House

o Kotler, Philip and Gary Armstrong: Principles of Marketing, Prentice Hall, New Delhi.

o Kaotler, Philip: Marketing Management — Analysis, Planning, Implementation and
Control, Prentice Hall, New Delhi.

e Majumdar, Ramanuj: Product Management in India, Prentice Hall, New Delhi.

e Ramaswamy, V.S. and Namakumari, S: Marketing Management, MacMillan India,
New Delhi.

e Srinivasan, R: Case Studies in Marketing: The Indian Context, Prentice Hall, New
Delhi.

e Stanton, William J., and Charles Futrell: Fundamentals of Marketing, McGraw Hill
Publishing Co., New York.

e Sontakki, C.N., Marketing Management: In the Indian Background, Kalyani Publishers,

New Delhi.
Verma V. Harsh & Duggal Ekta: Marketing, Oxford University Press, New Delhi.
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Undergraduate Programme (B.com) Syllabus, Semester-V

Session 2028-2029

Part-A Introduction

Subject B.Com (Business Administration)
Semester \/

Name of the Course Indian Ethics and Ethos

Course Code 02/ BAD/ MJR /302T

Course Type: MJR (Major)

Level of the course (As  [300-399
per Annexure-1)

Pre-requisite for NA

the course (if any)

Course After completing the course:

Learning CLO:1 Understand the concepts & types of business ethics and the

Outcomes factors that influence ethical decision-making in organizations.

(CLO) CLO:2 Analyze ethical issues in management and various functional
areas.

CLO:3 Assess corporate social responsibility and its impact on
stakeholders.

CLO:4 Understand Gandhian approach in management & trusteeship
and its relevance in modern business.

CLO:5 Understand the concept and relevance of Indian Ethos in managerial
decision-making.

Credits 6

Total Marks 30+120 =150

Part-B Contents of the Course

Total lecture per week [ 6

Units Topics No. of
Lecture/Contact
Hours
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I Introduction — Meaning - Scope — Types of Ethics | 18
Characteristics — Factors influencing Business Ethics —
Importance of Business Ethics - Arguments for and
against business ethics- Basics of business ethics.

I Ethics in Management - Ethics in HRM — Marketing 18
Ethics — Ethical aspects of Financial Management —
Technology Ethics.

I Corporate Social Responsibility: Social Responsibility of 18

business with respect to different stakeholders, Arguments
for and against Social responsibility of business, Social
Audit.

v Gandhian approach in Management and Trusteeship: 18
Gandhiji’s doctrine of Satya and Ahimsa, Relevance of
Trusteeship principle in modern business.

\Y Indian Ethos: Need, purpose & relevance of Indian Ethos; 18
Salient feature (Brain Stilling, Total Quality Mind,
Intuition, Intellectual rational brain V/s Holistic-Spiritual
Brain, Holistic approach for Managers in Decision Making

Activities

Classroom Discussions and Concept Clarification:
Short Written Assignments / Concept Notes:.
Group Discussions and Presentations

Case Study / Contemporary Issue Analysis:
Debates and Interactive Sessions:

Part-C Learning Resources

agrwnE

Recommended Books:
e Fernando, A.C. Business Ethics, Pearson Publication
e Ghosh, Biswanath, Ethics in Management and Indian Ethos, Vikas Publishing
House

¢ Rao, A.B., Business Ethics and Professional Values, Excel Books.
o Mehta, Jyotsna, Gupta, Preeti, Business Ethics and Ethos, PragatiPrakashan
e MruthyunjayaH.C., Business Ethics and Value System, PHI Learning, New Delhi
o Murthy C.S.V., Business Ethics, Himalaya Publishing House
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Undergraduate Programme (B.com) Syllabus, Semester-VI

Session 2028-2029

Part-A Introduction

Subject B.Com (Business Administration)

Semester VI

Name of the Course Fundamentals of Human Resource Management
Course Code 02/ BAD/ MJR /351T

Course Type: MJR (Major)

Level of the course (As  [300-399

per Annexure-1)

Pre-requisite for NA

the course (if any)

Course
Learning
Outcomes
(CLO)

After completing the course:

CLO:1 Develop a clear understanding of importance and function of
Human Resource Management (HRM).

CLO:2 Acquire knowledge of the recruitment and selection process.
CLO:3 Gain insights into training and development and performance
appraisal.

CLO:4 Familiarize with the concepts of job evaluation and
compensation schemes that enhance employee satisfaction and
encourage employee retention.

CLO:5 Develop an understanding of the significance of
organizational culture in promoting an appropriate work environment,
effective staff management, and conflict resolution

Credits

6

Total Marks

30+120 =150

Part-B Contents of the Course

Total lecture per week

[ 6

Units Topics

No. of
Lecture/Contact
Hours

| Introduction
administration, powers and Responsibilities of
personnel Manager, System Approach to Human Resource

Personnel

Concept, function Scope of HRM, 18
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Management.

Il Procurement : Job and Position descriptions, Sources 18
of Recruitment, Stepsin Selection Process, Selection
of Managerial, Technical and blue collared personnel,
Placement and Induction, Orientation and Socialization.

1l Training and Development: Concept and Importance, Training 18
programs, Management Development Programme, Managing
Changes, and Performance Appraisal: Purposes and Uses of
Appraisal, Appraisal criteria, Formal and Informal Appraisal.

v Compensation: Job Evaluation, Base and Supplementary 18
Compensation, Linkages Of compensation with Procurement
and low turnover of employees, promotion, Transfer,
Demotions and Separations: Concept and Strategies.

\4 Organizational Culture: Promoting an appropriate organization 18
culture, making staff work, Effective Managing Conflict.

Activities

Classroom Discussions and Concept Clarification:
Short Written Assignments / Concept Notes:.
Group Discussions and Presentations

Case Study / Contemporary Issue Analysis:
Debates and Interactive Sessions:

apwbdE

Part-C Learning Resources

Recommended Books:

e Gomez-Mejia, Luis R., D.B. Balkin and R.L. Cardy: Managing Human
Resources, Prentice Hall, New Jersey.

e D’Cenzo, David A. & Stephen P. Robbins: Human Resource Management,
John Wiley and Sons, New Delhi.

e lan, Beardwell and Len Holden: Human Resource Management, MacMillan,
Delhi.

o Dessler, Garry: Human Resource Management, Prentice Hall of India, New Delhi.

e Saiyadain Mirza S.: Human Resource Management, Dhanpat Rai and Co. Pvt.
Ltd., New Delhi

e Chhabra, T.N.: Human Resource Management, Dhanpat Rai and Co. Pvt. Ltd.,
New Delhi

o Dwivedi, R.S.: Managing Human Resources: Personnel Management in
Indian Enterprises, Galgotia Publishing Company, New Delhi

e Harzing, A.W. and Joris Van Ruysseveldt: International Human Resource
Management: An Integrated Approach, Sage Publication, London

o Dowling, Peter J., D.E. Welch and R.S. Schuller: International Human Resource
Management: Managing People in a Multiple Context, South Western College
Publishing Cincinnati.

e Seema Sanghi: Human Resource Management, Vikas Publishing House

e S.S. Khanka: Human Resource Managementm S. Chand Publishing

e Sharmaand Surana: Sevivargiya Prabandh evam Audyogik Sambandh (Hindi)
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Undergraduate Programme (B.com) Syllabus, Semester-VI

Session 2028-2029

Part-A Introduction

Subject B.Com (Business Administration)
Semester VI

Name of the Course International Marketing

Course Code 02/ BAD/ MJR /352T

Course Type: MJR (Major)

Level of the course (As  [300-399

per Annexure-1)

Pre-requisite for NA

the course (if any)

Course
Learning
Outcomes
(CLO)

After completing the course:

CLO:1 Understand the complexities of international marketing and
the transition from domestic to transnational marketing.

CLO:2 Analyze the impact of the international marketing
environment on decision-making processes.

CLO:3 Apply market segmentation & positioning strategies for
selecting foreign markets and develop strategies for
international positioning and make product.

CLO:4 Demonstrate knowledge of pricing decisions, promotion
strategies, distribution channels, logistics, and international
marketing planning, organizing, and control.

CLO:5 Recognize emerging issues and developments in international
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marketing.

Credits

6

Total Marks 30+120 =150

Part-B Contents of the Course

Total lecture per week [ 6

Units

Topics

No. of
Lecture/Contact
Hours

Introduction to International Marketing: Nature and
significance. Complexities in international marketing:
Transition from domestic to transnational marketing:
International market orientation - EPRG framework;
International market entry strategies. International Marketing
Environment: Internal environment; External environment
geographical, demographic, economic, socio-cultural,
political and legal environment; Impact of environment on
international marketing decisions.

18

Foreign Market Selection: Global Market segmentation;
Selection of foreign markets; International positioning.
Product Decisions: Product planning for global markets;
Standardization Vs. Product adaptation; New product
development; Management of international brands;
Packaging and labeling; Provision of sales related services.

18

Pricing Decisions: Environmental influences on pricing
decision; International pricing policies and strategies.
Promotion Decisions: Complexities and issues;
International advertising, personal selling, sales promotion
and public relation.

18

Distribution Channels and Logistics: Functions and types of
Channels: Channel selection decisions: Selection of Foreign
distributors/agents and managing relations with them;
International logistics decisions. International Marketing
Planning, Organizing and Control: Issues in International
marketing. Planning: International Marketing Information
System: Organizing and controlling: International marketing
operations.

18

Emerging issues and developments in international marketing:
Ethical and social issues; International Marketing of services:
Information Technology and International marketing; Impact
of globalization : WTO

18
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Activities

agrwbdE

Classroom Discussions and Concept Clarification:
Short Written Assignments / Concept Notes:.
Group Discussions and Presentations

Case Study / Contemporary Issue Analysis:
Debates and Interactive Sessions:

Part-C Learning Resources

Delhi.

Recommended Books:

e Czinkota, M.R: International Marketing Dryden Press, Boston

o Fayerweather, John: International Marketing, Prentice Hill, New Delhi.

e Jain, S.C.: International Marketing: CBS Publications, New Delhi.

e Keegan,Warren Global Marketing Management, Prentice Hall, New Delhi.
Onkuvisit, Sak and John J. Shaw: International Marketing: Analysis and Strategy,
Prentice Hall, New Delhi.

e Paliwoda, S.J. (ED) International Marketing, Reader, Routledge, London

e Paliwoda, Stanly J: The Essence of International Marketing, Prentice Hall New

e Sarathyu, R and V Terpstra: International Marketing, Dryden Press, Boston
e VasudevaP.K: International Marketing Excel Books, New Delhi
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