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Undergraduate Programme (B.Com) Syllabus, Semester-I

Session 2026-2027

Part-A Introduction

Subject B.Com (Business Administration)
Semester l

Name of the Course  |Principles of Business Management
Course Code 02/ BAD/ MNR /101T

Course Type: MNR (MINOR)

Level of the course (As  [100-199

per Annexure-1)

Pre-requisite for NA

the course (if any)

Course
Learning
Outcomes
(CLO)

After completing the course:

coordination

of change.

CLO:1 Understand the concept and significance of management
CLO:2 Develop skills in planning and decision-making
CLO:3 Comprehend the principles and techniques of organization and

CLO:4 Gain insights into motivation, leadership, and direction
CLO:5 Understanding the concepts of managerial control and management

Credits

6

Total Marks

30+120 =150

Part-B Contents of the Course

Total lecture per week

[ 6

Units

Topics

No. of
Lecture/Contact
Hours

Introduction: Concept, Nature, Process and Significance of
Management; Managerial Roles (Mintzberg); An Overview
of Functional Areas of Management, Development of
Management Thoughts - Classical, Neo-Classical and
Contingency Approaches.

18

Planning: Concept, Process, Types, Levels, Advantages,
Disadvantages and Principles of Planning. Decision-
Making: Concept and Process; Management by Objective
(MBO).

18

Organization: Concept, Nature, Process and
Significance, Authority and Responsibility Relationships.
Centralization and Decentralization; Span of Management.

Coordination:  Meaning, Importance, Principles and
Techniques.

18

Direction: Meaning & Principles. Motivation and
Leading People at Work: Motivation- Concept,
Importance, Theories of - Maslow, Herzberg, McGregor
and Ouchi. Leadership- Concept and Leadership Styles;
Likert's System of Management.

18

Managerial Control: Concept and Process; Effective
Control System; Techniques of Control. Management of
Change: Concept, Nature, Types of Changes and Process
of Planned Change, Resistance to Change and Methods of

Reducing Resistance to Change.

18
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Activities

Classroom Discussions and Concept Clarification
Short Written Assignments / Concept Notes
Group Discussions and Presentations

Case Study / Contemporary Issue Analysis
Debates and Interactive Sessions

agrwbdE

Part-C Learning Resources

Recommended Books:

e Harold Knootz & Heinz Weihrich: Essentials of Management, Tata McGraw Hill, New
Delhi.

e Vijay Kumar Kaul: Business Management, Vikas Publishing House.

o R.D. Agarwal: Organization and Management, Tata McGraw Hill, New Delhi.

e Louis A. Allen : Management and Organisation, McGraw Hill, Tokyo

e Ansoff, H.1. : Corporate Strategy, McGraw Hill, New York

e Hampton David R. : Modern Management, McGraw Hill, New York

o James A.F. Stoner, R. Edward Freeman, Daniel R. Gilbert, Jr.. Management,
Prentice Hall,New Delhi.

e Harsey, Paul and Blanchard Kenneth H: Management of Organizational Behaviour-
Utilizingthe Human Resources, Prentice Hall of India, New Delhi

e John M. Ivancevich, James H. Donnelly, Jr. James L. Gibson: Management
Principles andFunctions. AITBS Publishers and Distributors, New Delhi.

e George R. Terry, Stephgen G. Franklin: Principles of Management, AITBS
Publishers andDistributors, New Delhi.
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Undergraduate Programme (B.com) Syllabus, Semester-I1

Session 2026-2027

Part-A Introduction

Subject B.Com (Business Administration)
Semester 1]

Name of the Course Business Regulatory Framework
Course Code 02/ BAD/ MNR /151T

Course Type: MNR (MINOR)

Level of the course (As  |100-199

per Annexure-1)

Pre-requisite for NA

the course (if any)
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Course /After completing the course:

Learning CLO:1 Get acquainted with and gain knowledge of Indian
Outcomes Legislation and demonstrate an understanding of the legal
(CLO) environment of business in India.

CLO:2 Enhance the basic legal knowledge to business transactions and
its enforceability in the court of law.

CLO:3 Develop an understanding of various provisions of Indian
Contract Act, 1872 and special contracts.

CLO:4 Learn various provisions of Indian Sale of Goods Act 1930 and The
Limited Liability Partnership Act, 2008

CLO:5 Understanding the core concepts of business regulations

Credits 6

Total Marks 30+120 =150

Part-B Contents of the Course

Total lecture per week [ 6

Units Topics No. of
Lecture/Contact
Hours
| The Indian Contract Act, 1872, Section 1 to 36 18
I The Indian Contract Act, 1872, Section 37 to 75 18
1l Special Contracts; Indemnity; Guarantee; Bailment and 18
pledge, Agency
v Indian Sale of Goods Act, 1930 18
\ The Limited Liability Partnership Act, 2008 18
Activities
1. Classroom Discussions and Concept Clarification:
2. Short Written Assignments / Concept Notes:.
3. Group Discussions and Presentations
4. Case Study / Contemporary Issue Analysis:
5. Debates and Interactive Sessions:

Part-C Learning Resources

Recommended Books:
e Kuchal, M.C. and Kuchhal Vivek : Business Law, Vikas Publishing House, New Delhi
o Desai, T.R. : Contract Act, Sale of Goods Act and Partnership Accounts, S.C.
Sarkar & Sons Pvt. Ltd., Kolkata
Singh, Avtar : The Principles of Mercantile Law, Eastern Book Company, Lucknow

e Kapoor, N.D. : Business Law , Sultan Chand & Sons, New Delhi

e Tulsian P.C., Tulsian Bharat, Tulsian Tushar: Business Laws, S.Chand Publishing.
e Chandra, P.R. : Business Law, Galgotia, New Delhi

e The Indian Contract Act, 1872- Bare Act.

e The Sale of Goods Act, 1930- Bare Act.

e The Arbitration and Conciliation Act, 1996- Bare Act.

e Vanijyik Vidhi Ke Sidhant- Avtar Singh.
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Undergraduate Programme (B.COM) Syllabus, Semester-I11

Session 2027-2028

Part-A Introduction

Subject B.Com (Business Administration)
Semester Il

Name of the Course Company Law

Course Code 02/ BAD/ MNR /201T

Course Type: MNR (MINOR)

Level of the course (As  [200-299
per Annexure-1)

Pre-requisite for NA

the course (if any)

Course IAfter completing the course:

Learning CLO:1 Understand the background, regulatory aspects and the
Outcomes broader procedural aspects involved in different types of
(CLO) companies covered in Companies Act, 2013.

CLO:2 Comprehend the process and legal documents of formation and
incorporation of a company.

CLO:3 Acquire an understanding of the process and documents
required for raising capital for the company.

CLO:4 Understand the process of company meetings and corporate
decision making.

CLO:5 Develop an understanding of the winding up process.

Credits 6

Total Marks 30+120 =150

Part-B Contents of the Course

Total lecture per week | 6

Units Topics No. of
Lecture/Contact
Hours

I Background and Salient Features of the Companies Act, 18

2013. Company and its Characteristics. Types of Companies.
Distinction between a company and a partnership. Lifting of
Corporate Veil. Formation and Incorporation of company-
Promoters and their legal position, pre- incorporation contract
and provisional contract, Online registration of a company,
Certificate of Incorporation.

I Memorandum of Association, Articles of Association - 18
Doctrine of Constructive Notice and Indoor Management.
Prospectus: Meaning and Definition — Contents, Statutory
requirements in relation to prospectus. Deemed prospectus,
Shelf and Red herring prospectus, Statement in lieu of
prospectus, Mis-statement in Prospectus: Civil and Criminal
Liability.

i Various Modes for Raising of Capital. Global Depository| 18
Receipts (GDR), Book Building, Issue of Securities - Private
Placement, Public Issue, Rights Issue, Bonus Shares;
Employee Stock Option Scheme (ESOS), Sweat Equity]
Shares. Buy-back of shares, Allotment of Shares, Forfeiture off
shares, and Transfer and Transmission of Securities.

v Directors: Classification of Director- Women Director, 18
Independent  Director, Shareholder Director, Director
Identification Number (DIN), Appointment of Director,
Qualification and Dis-Qualifications. Legal Position, Powers
and Duties, Removal of Director, Remedies for breach of
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duties, Loans to Director and Remuneration to Director.
Various Committee of the Board of Directors. Key
Managerial Personnel — Managing Director, Whole time
Directors, Manager, the Company Secretary, Chief Executive
Officer, Resident Director. Prevention and Oppression of
Mis-Management.

\% Meetings: Statutory Meeting, Annual General Meeting 18
(AGM), Extra- Ordinary Meeting, Class Meeting, Virtual
Meeting, Meeting of Stakeholders. Requisite of a Valid
Meeting. Winding-up: Meaning of winding-up, Dissolution
of company, Conceptual understanding of winding-up by
the  Tribunal, Compulsory  winding-up, Members’
voluntary winding-up, Creditors’ voluntary winding-up.

Activities

Classroom Discussions and Concept Clarification:
Short Written Assignments / Concept Notes:.
Group Discussions and Presentations

Case Study / Contemporary Issue Analysis:
Debates and Interactive Sessions

apwdBPE

Part-C Learning Resources

Recommended Books:
e Auvtar Singh : Indian Company Law
Shukla S.M. : Company Adhiniyam evam Sachiviya padhati
Shukla M.C. : Company Law
Kuchhal M.C. : Modern Indian Company Law
Agnihotri Anurag & Inderjeet: Company Law
Taxman : Companies Act, Special Student Edition
Mittal and Agarwal : Company Adhiniyam Evam Sachiviya Vidhi
e Auvtar Singh : Company Adhiniyam
e Mathur and Sahal : Mercantile Law Relevant Bare Acts
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Undergraduate Programme (B.COM) Syllabus, Semester-1V

Session 2027-2028

Part-A Introduction

Subject B.Com (Business Administration)
Semester v

Name of the Course  |Entrepreneurial Development
Course Code 02/ BAD/ MNR /251T

Course Type: MNR(MINOR)

Level of the course (As [200-299

per Annexure-1)

Pre-requisite for NA

the course (if any)

Course

IAfter completing the course

Igearnin CLO:1 Understand the concept of entrepreneurship.

Outcom CLO:2 Analyze the role and impact of entrepreneurs in economici

es growth.

(CLO) CLO:3 Comprehend the significance of Entrepreneurial Development
Programs (EDPs) in fostering entrepreneurship.
CLO:4 Assess opportunities and requirements for starting a venture.
CLO:5 Understand the startup ecosystem and government initiatives

Credits 6

Total Marks 30+120 =150

Part-B Contents of the Course

Total lecture per week [ 6

Units

Topics

No. of
Lecture/Contact
Hours

Concept of Entrepreneurship - Meaning - Types -
Qualities of an Entrepreneur - Classification of
Entrepreneurs - Factors influencing Entrepreneurship -
Functions of Entrepreneurs. Theories of entrepreneurship.

18

The  Entrepreneur:  definition,  characteristics  of
entrepreneur. Role of Entrepreneur: Role of an entrepreneur
in economic growth as an innovator, generation of
employment opportunities, complementing and
supplementing economic growth, bringing about social
stability and balanced regional development of industries:
role in export promotion and import substitution.

18

Entrepreneurial Development Programme (EDP) -

Role, relevance, and achievements - Role of Government
in organizing EDPs - Critical evaluation. Promotion of a
Venture: Opportunities analysis; external environmental
analysis economic, social and technological; competitive
factors; legal requirements of establishment of a new unit
and raising of funds; Venture capital sources and
documentation required.

18

Startup: Meaning, Features, Types of Startups — Ideation —
Design Thinking, Entrepreneurship Lessons for Startups, 3
Pillars to |Initiate startup (Handholding, Funding &
Incubations) Incubation — Meaning & definition -
Objectives & Functions of Incubation Centers — Services
Types — Incentives for Incubators — Role of Incubators in
startup policy.

18

Government Initiatives — Startup India Initiative, Seed Fund
— ASPIRE — SAMRIDDHI Scheme — Mudra Scheme

(Sishu, Kishore & Tarun) — ATA Innovation Mission —

18
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MSME Multiplier Grants Scheme - Credit Guarantee
fund trust for micro & small business- Software
Technology Park — Venture Capital Assistance Scheme —
Single Point Registration Scheme - M-SIPS — Self
Employment & Talent Utilization (SETU)

Activities

Classroom Discussions and Concept Clarification:
Short Written Assignments / Concept Notes:.
Group Discussions and Presentations

Case Study / Contemporary Issue Analysis:
Debates and Interactive Sessions:

S A o

Part-C Learning Resources

Recommended Books:

e Vasant, DCSAI; Entrepreneurship, Himalaya Publishing House.

o Taneja & S.L. Gupta.; Entrepreneurship Development.

e Pandey, I.M.; Venture Capital —The Indian Experience, Prentice Hall of India.

e Tandon B.C, Environment and Entrepreneur, Chug Publications, Allahabad

e Peter F Drucker: Innovation and Entrepreneurship Heinemann London

e Rajpurohit, Vyas, Ramchandani, Sharma; Fundamentals of Entrepreneurship,
Ajmera Book Company, Jaipur

e Kathleen R Allen, Launching New Ventures, An Entrepreneurial Approach, Cengage
Learning.

¢ S.R. Bhowmik an M. Bhowmi, Entrepreneurship, New Age International.
Stevan Fisher, Ja-nae Duane, The Startup Equation — A Visual Guidebook for
Building your Startup, Indian Edition, McGraw Hill Education India Pvt. Ltd.

e S.S. Khanka, Entrepreneurial Development, S. Chand Publishing
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Undergraduate Programme (B.com) Syllabus, Semester-V

Session 2028-2029

Part-A Introduction

Subject B.Com (Business Administration)
Semester \Y4

Name of the Course Principles of Marketing

Course Code 02/ BAD/ MNR /301T

Course Type: MNR (MINOR)

Level of the course (As  [300-399

per Annexure-I)

Pre-requisite for NA

the course (if any)

Course

After completing the course:

Learning CLO:1 Understand the fundamental concepts of marketing.
%Eg))mes CLO:2 Analyze consumer behavior and conduct marketing research.
CLO:3 Comprehend product planning, development, and life cycle.
CLO:4 Understand various pricing strategies and promotion methods.
CLO:5 Gain insights into distribution channels and their role in
delivering products to consumers
Credits 6
Total Marks 30+120 =150
Part-B Contents of the Course
Total lecture per week [ 6
Units Topics No. of
Lecture/Contact
Hours
I Introduction: Nature and scope of marketing; Importance of 18
marketing as a business function, and in the economy,
marketing concept - traditional and modern, Selling vs.
Marketing, marketing mix; Marketing environment.
I Consumer Behavior: Nature, Scope and Significance of 18
consumer behavior. Marketing Research: Meaning, Nature,
Scope, Types.
i Product: Concept of product, consumer and industrial goods; 18
Product planning and development, Packing-role and
functions; Brand name and trade mark; aftern
sales service; Product life cycle concept.
v Price: Importance of price in the marketing Mix; 18
Factors affecting price of a product/service; Discounts
and rebates Promotion: Methods of promotion; Optimum
promotion mix; Advertising media and their relative
merits and limitations; Characteristics of an effective
advertising-media, Personal selling; Selling as a career;
Functions of Salesman.
\4 Distribution channels and physical Distribution 18
Distribution channels concept and role; Types off
distribution channel; Retailer and wholesaler, Physical
distribution of goods; Transportation; Warehousing
B
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Activities

Classroom Discussions and Concept Clarification:
Short Written Assignments / Concept Notes:.
Group Discussions and Presentations

Case Study / Contemporary Issue Analysis:
Debates and Interactive Sessions:

apwdE

Part-C Learning Resources

Recommended Books:
e Agarwal, P.K.: Marketing Management: An Indian Perspective, Pragati Prakashan,

Meerut.

RSN Pillai & Bagavathi: Marketing Management, S. Chand Publishers

Arun Kumar & N Meenakshi: Marketing Management, Vikas Publishing House

Kotler, Philip and Gary Armstrong: Principles of Marketing, Prentice Hall, New Delhi.

Kotler, Philip: Marketing Management — Analysis, Planning, Implementation and

Control, Prentice Hall, New Delhi.

Majumdar, Ramanuj: Product Management in India, Prentice Hall, New Delhi.

e Ramaswamy, V.S. and Namakumari, S: Marketing Management, MacMillan India,
New Delhi.

e Srinivasan, R: Case Studies in Marketing: The Indian Context, Prentice Hall, New
Delhi.

e Stanton, William J., and Charles Futrell: Fundamentals of Marketing, McGraw Hill
Publishing Co., New York.

e Sontakki, C.N., Marketing Management: In the Indian Background, Kalyani Publishers,
New Delhi.

e VermaV. Harsh & Duggal Ekta: Marketing, Oxford University Press, New Delhi.
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Undergraduate Programme (B.com) Syllabus, Semester-VI

Session 2028-2029

Part-A Introduction

Subject B.Com (Business Administration)

Semester WA

Name of the Course Fundamentals of Human Resource Management
Course Code 02/ BAD/ MNR /351T

Course Type: MNR (MINOR)

Level of the course (As  300-399
per Annexure-1)

Pre-requisite for NA

the course (if any)

Course IAfter completing the course:

Learning CLO:1 Develop a clear understanding of importance and function of
Outcomes Human Resource Management (HRM).

(CLO)

CLO:2 Acquire knowledge of the recruitment and selection process.
CLO:3 Gain insights into training and development and performance
appraisal.

CLO:4 Familiarize with the concepts of job evaluation and
compensation schemes that enhance employee satisfaction and
encourage employee retention.

CLO:5 Develop an understanding of the significance of
organizational culture in promoting an appropriate work environment,
effective staff management, and conflict resolution
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Credits 6

Total Marks 30+120 =150

Part-B Contents of the Course

Total lecture per week [ 6

Units Topics No. of
Lecture/Contact
Hours

| Introduction : Concept, function Scope of HRM, 18

Personnel administration, powers and Responsibilities of
personnel Manager, System Approach to Human Resource

Management.
I Procurement : Job and Position descriptions, Sources| 18
of Recruitment, Steps in Selection Process, Selection

of Managerial, Technical and blue collared personnel,
Placement and Induction, Orientation and Socialization.

1l Training and Development: Concept and Importance, Training 18
programs, Management Development Programme, Managing
Changes, and Performance Appraisal: Purposes and Uses off
Appraisal, Appraisal criteria, Formal and Informal Appraisal.

v Compensation: Job Evaluation, Base and Supplementary| 18
Compensation, Linkages Of compensation with Procurement
and low turnover of employees, promotion, Transfer,
Demotions and Separations: Concept and Strategies.

\4 Organizational Culture: Promoting an appropriate organization 18
culture, making staff work, Effective Managing Conflict.

Activities

Classroom Discussions and Concept Clarification:
Short Written Assignments / Concept Notes:.
Group Discussions and Presentations

Case Study / Contemporary Issue Analysis:
Debates and Interactive Sessions:

arwbdPE

Part-C Learning Resources

Recommended Books:

e Gomez-Mejia, Luis R., D.B. Balkin and R.L. Cardy: Managing Human
Resources, Prentice Hall, New Jersey.

e D’Cenzo, David A. & Stephen P. Robbins: Human Resource Management,
John Wiley and Sons, New Delhi.

e lan, Beardwell and Len Holden: Human Resource Management, MacMillan,
Delhi.

o Dessler, Garry: Human Resource Management, Prentice Hall of India, New Delhi.

e Saiyadain Mirza S.: Human Resource Management, Dhanpat Rai and Co. Pvt.
Ltd., New Delhi

e Chhabra, T.N.: Human Resource Management, Dhanpat Rai and Co. Pvt. Ltd.,
New Delhi

o Dwivedi, R.S.: Managing Human Resources: Personnel Management in
Indian Enterprises, Galgotia Publishing Company, New Delhi

e Harzing, A.W. and Joris Van Ruysseveldt: International Human Resource
Management: An Integrated Approach, Sage Publication, London

o Dowling, Peter J., D.E. Welch and R.S. Schuller: International Human Resource
Management: Managing People in a Multiple Context, South Western College
Publishing Cincinnati.
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e Seema Sanghi: Human Resource Management, Vikas Publishing House
e S.S. Khanka: Human Resource Managementm S. Chand Publishing
e Sharmaand Surana: Sevivargiya Prabandh evam Audyogik Sambandh (Hindi)
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